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Curriculum of the discipline
1. Description of the discipline, its purpose, subject of study and learning outcomes

The purpose of teaching the discipline "Public Relations and Crisis Communications" is to acquaint students with
the basic provisions of the theory of public relations, which give a holistic view of public relations not only as a
theory but also as a practical activity. During the study of this discipline students will be able to get acquainted with
the areas of practical application of the theory of public relations, the specifics of the public relations service
organization and PR-consulting structure, professional culture of PR-specialist, structure of communications in
public relations, communication cycle in public relations.

Communication with the teacher is possible and will be encouraged in the classroom, as well as in consultation
with the teacher, which are held according to the schedule available on the website of the department.

Interdisciplinary links: knowledge gained by students in the course "Public relations and crisis communications”
can be used not only in the study of specialized disciplines, but also in practice.

The task of the discipline is the formation of such learning outcomes:

1) knowledge:

* knowledge about the formation and peculiarities of public relations as a professional activity;

* knowledge and practical skills that a public relations specialist should possess;

» features of external and internal communication.

* socio-psychological foundations of public opinion management and anti-crisis communications.



2) skill:

* to possess procedural technologies of public relations;

* possess the technique of constructing news and forms of submitting informational materials;

* possess the peculiarity of the organizational and functional structure of the public relations service in
government bodies, political and public organizations, state institutions, commercial organizations, military
and law enforcement agencies, as well as the PR consulting structure.

» compilation of information materials: press release, material for publication in the press, media map,
media package, greetings.

As a result of mastering the discipline, students will be able to:

» to develop the organizational and functional structure of the public relations service in government

bodies, political and public organizations, state institutions, commercial organizations, military and law
enforcement agencies, as well as the PR consulting structure;

* have the skills to organize and conduct communicative events (press conference, briefing, conference,
presentation, round table);

* have the skills of compiling information materials: press release, material for publication in the press,
media map, media package, greetings.

2. Prerequisites and post-requisites of the discipline (place in the structural and logical scheme of
education according to the relevant educational program)

To study the discipline, it is desirable for the student to have skills in using the Word text editor.

3. The content of the discipline

Distribution of hours

Number of hours

Names of sections and topics including
Total Lectures Seminary IWS
1 2 3 2 1
Modul 1. Public relations in the modern world. Professional culture of a PR specialist
Topic 1. The essence, content and
specificity of public relations (PR) as an 6 2 4
educational discipline
Topic 2. Public relations as a social 3 ) ) 4
phenomenon
Topic 3. Development of public
relations as a field of professional 7 2 2 3
activity
Topic 4. The history of the development 6 2 4
of public relations
Topic 5. Public relations in the 8 ) ) 4
functional structure of the organization
Topic 6. Organization of PR activities 5 2 3
Total Modul 1 40 6 12 22
Modul 2. Public and public opinion in public relations. The structure of communications in public
relations

Topic 7. The public in the field of
public relations: definition, 7 2 2 3
classification, patterns of functioning.

Topic 8. Internal PR. Special events in
public relations.

Topic 9. External PR. Organization of
relations with mass media.




Topic 10. Anti-crisis PR. 7 2 2 3
Topic 11. Management of crisis 6 ) 4
situations.
Topic 12. PR in the social and political
6 2 4
sphere
Total Modul 2 40 6 12 22
Modul 3. Communication cycle in public relations: research, planning, implementation, evaluation
Topic 13. Research work in public
: o . . 8 2 2 4
relations. Planning in public relations
Topic 14. Image formation as a PR task 6 2 4
Topic 15. Lobbying as a component of
5 2 3
PR
Topic 16. PR program. Implementation
of the PR program. Evaluation of PR 8 2 2 4
program results
Topic 17. PR campaign. Analysis of
o . 8 2 2 4
successful anti-crisis PR campaigns
Topic 18. The future of PR. 5 2 3
Total Modul 3 40 6 12 22
In total hours 120 18 36 66

4. Training materials and resources
4.1. Basic literature:
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Bnapgumupceeka, I'. O. I1abnik pinedmns-ctBopenHs iMimpky / I'. O. Bnaaumupceska, I1. O. Bnagumupcskuii //
Pexutama : Hapuanpamii nocioHuk / I'. O. Bnagumupceeka, [1. O. Bmagumupcekuii. — K. : Kongop, 2006. — C. 86-
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nepxasnoi Bmagu / T. B. 'aman, O. A. Anapiituyk // YHiBepcuteTchbki HaykoBi 3anucku. — 2011, — Ne 4. — C.
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I'mymenko, K. C. 3apy0Oixkuuii mocein miaroroBku ¢axismiB y chepi nepxkasunoro PR / K. C. I'mymenko //

I'pamotHeB, B. CBiToBa mpakTHKa BHKOPHCTaHHS MapKETHUHTY JUIS 3allydeHHs 1HO3EeMHUX iHBecTHIid / B.

Howniit, H. €. Imipx cormianbHol ciayxOu: HanpsmMku (opmyBanHs Ta ynpasmiansa / H. €. Joniid, C. II.
Mapuenko // Haykosuit Bicauk YJAIEY. Cepist 1 : Exonomika : 30. Hayk. npaiib. : Bum. Ne 1 (5). — Uepsiris :
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7.
I'pamotHeB // Mapketunr B Ykpaini. — 2003. — Ne 5. — C. 32-36.
8.
YOIEY, 2010. — C. 131-146.
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HayKoBHX mpaub / Biam. pen. H. I Uyxpait. Ne 863 : Jlorictuka. — JIbBiB : JIbBiBcbKa momitexwnika, 2017. — C.
77-81.

Kopoinbko, B. [Mabnauk puseinnas u pemyranuoHHbiii Menemkment / B. Koponsko // Conmonorus: Teopus,
metoabl, MapkeTHHr. — 2001. — Ne 1-2. — C. 108-116.

Koponbko, B. Ocobernoctn HanmoHanpHoro " muapa” / B. Kopoasko, O. [MaBpumr / MapkeTHHT U pekiama. —
2002. — Ne 3. - C. 10-12.

Koponsko, B. ConueransHast KyiapTypa U nadnuk puneimns / B. Koponbko, O. Hekpacosa // Conuonorus:
Teopusi, metosl, MmapkeTunr. — 2006. — Ne 4, — C. 161-173.

Kopomsko, B. [Tabmuk puneimras: mpodnemsr oOpa3oanus (MeXayHapOoAHbIH ONBIT U ypanHckue peannn) / B.
Koponsko, O. Hekpacosa // Conponorusi: Teopust, Mmetonsl, MapkeTunr. — 2004. — Ne 2. — C. 169-184.
Kynenko, H. [1a6:ix pineiinnas Ha BapTi mo3utuBHOrO iMiky 0anky / H. Kynenko // Mapketunr B Ykpaini. —
2001. — Ne 1. — C. 40-43.

Kysmummuna, T. Tak kak Hac Bce-Taku Ha3bIBaTh? : [001IeHHE ONOIHOTEKAps C

Jlyx'sHeup, T. 1. Opranizauis po6otu 3 rpomManceKicTio (mabmik-pinerimns) / T. 1. Jlyk'saeus / MapkeTHHroBa
NOJIITHKA KOMYHiKaii : HaB4y. mociouuk / T. I. JIyk'suens. — K. : KHEY, 2000. — C. 126-172.

Mamanura, C. B. Biumus pekitamu i «1mma0ik-pieHnma3» Ha TisUTbHICT KOHIUTEPChKoi Kopropartii «Rosheny /
C. B. Mamanura, O. M. I'epacumuyk // BicHuk YepHIriBCbKOTO JepKaBHOTO TEXHOJOTIYHOTO YHIBEPCUTETY :
30ipHHK / Ne 2 (50). — Yepwniris : YATY, 2011. — C. 166-170.

Mankesuy, II. € mume nBi ambrepHatuBu 1 omuH Buxin / I1. Mankesnd, K. Mankesnu (CnankeBud) //
Mapxketunr B Ykpaini. — 2011 — Ne 5-6. — C. 46-50.

Mynin, I'. b. Mapkerunrosi komyHsikamii B Typu3mi / . b. MyHiH // MapkeTuHr Typu3My: €KOHOMIKO-
oprasizariiiai acrektu : miapyynuk / I'. b. Mysin, B. O. JIyk’saoB, B. B. I'aparoanu. — K. : Kormop, 2011. —
C. 270-375.

[Mabaix pinedmH3 : KOHCIEKT JICKHiH Ui CTYACHTIB HampsMmy miaroroBku 6.030508 "dinancu i xpeaut"
3a09HOI (hopmu HaBuaHHs / ykian. : O. B. Porosa. — Yepniris : YHTY, 2014. — 62 c.

ITazyxa, M. JI. Pexitama sk ckjamoBa MapKeTHHIOBHX KOMYHIKAIii Y 30BHINITHHOEKOHOMIUHIN AistTbHOCTI / M.
. Mazyxa, M. B. Irnarosuu // Peknama y miAnpueMHHUUBKIH NisUIBHOCTI : HaBYambHHMK mociOnuk / M. 1.
[Tazyxa, M. B. Irnatosuu. — K. : IIYJI, 2006. — C. 27-35.

[TuBoBap, M. Mapkertunr y cdepi Bumoi ocBitr / M. IIuBoBap, K. Kamimiaceka // [lepxaBa Ta perionu. Cepis
Exonomika ta mignpueMuuireo. — 2008. — Ne 2, — C. 173-178.

IMouenmos, I'. I'. [Tabnuk puneiinia3 u umumxenorus / I'. I'. I[Touenos / Mudopmanronueie BoiiHbl — K. :
Baxkuep, 2000. — C. 216-221.

Camixak-T'onban, C. ®opmyBanHs iMiKy sIK oaHe i3 3aBaanb Public Relations (PR) / C. Canixak-I"onoBas //
I'ymaniTapHi HaykH i cydacHIcTb : 30ipHHK HaykoBux npaib. — K. : KHTEY, 2001. — C. 196-204.
Cnob6oauykos, [I. Metonu i TexHojorii npotuAii "dopHomy" miapy B KOHKYPEHTHiH 00pOTHO1 mignpueMCTB /
. CnoboauykoB // ArpapHa Hayka i ocBita. — 2007. — Ne 3-4. — C. 151-155.

Crmipina, JI. [Tabnik pinedmH3 Ta Woro mertoan y ¢opmyBanHi pemyranii 6anky / JI.Cripina / ®opmyBaHHS
PUHKOBUX BiHOCHH B Ykpaini. — 2008. — Ne 11. — C. 31-35.

Crynuuubkuid, O. I. OcoOIMBOCTI BUKOPHUCTaHHS 1HCTpyMeHTapito PR ansi cTumyitoBaHHS iHHOBaLliHO-
iHBecTulliiHol misuibHOCTI / O. 1. CrynHunbkuit / AktyansHi npodiemu ekoHomiku. — 2009. — Ne 9. — C. 77-85.
®egnopi, T. B. CyuacHi koHIeniii nadik puIetIH3 Ta X 3B’ 130K 13 penyTalli€lo OpraHiB JAep>KaBHOI Biaau /
T. B. ®enopis // [aBectumii: mpakTuka ta gocsin. — 2013. — Ne 5. — C. 122-124.

IeBuenko, O. OcobxmBocti 3actocyBanHsi PR y myOmiunomy ynpasininai / O. LleBuenko // IlpoGnemu i
NEePCIEKTHBY eKOHOMIKHY Ta yrpaBiinas. — 2016. — Ne 3 (7). — C. 47-56.

http://www.sociology.kpi.ua/literature - xkadeapa cormiosorii KIII im.Iropst Cikopcbkoro

Educational content
5. Methods of mastering the discipline (educational component)
LECTURE CLASSES

Lectures take place in the form of a dialogue, when the teacher asks counter-questions to the audience about
training material, may ask to give an immediate answer to the current question, or material from previous classes.

List of lectures:

Ne H The name of the topic of the lesson and a list of main questions

1 Topic 1. Public relations as a social phenomenon
Public relations in the modern world. Interdependence of social subjects, the need to regulate their




interaction, establishment of favorable relations between social groups (partners), management of
social relations. Socio-economic conditions of functioning of public relations.

Scientific definitions of public relations. A variety of definitions. Public relations as a management
function aimed at forming public opinion, establishing mutual understanding and goodwill,
communication, management, creating an image, creating information.

Public relations and related fields of activity. Advertising, publicity, propaganda, press mediation,
public activities, marketing, merchandising.

IWS: General principles of public relations service organization. Directions and features of public
relations work in commercial and financial structures (banks, private enterprises, joint-stock
companies, insurance companies, etc.). Areas of work with the public in non-profit organizations,
educational, cultural, health care institutions (for example, a university, theater, zoo, hospital, nature
protection organization).

Topic 2. Development of public relations as a field of professional activity

Chronology and dynamics of the development of public relations in the world space: the emergence
of the term "public relations" (USA, 1807, Thomas Jefferson), political PR (beginning of the XIX
century), regulation of socio-economic relations (30s of the XIX century), organization of work with
a press (2nd half of the 19th century). The formation of professional PR (beginning of the 20th
century). lvy Lee, E. Bernays. German, French PR schools. Consolidation of PR - societies (40-60s of
the 20th century). PR in the global information society (second half of the 20th century, beginning of
the 21st century).

Four historical models of PR development according to D. Griining. Publicity, informing the public,
bilateral asymmetric model, bilateral symmetric model.

IWS: Organization of public relations services in public authorities: Administrations of the
Presidents of Ukraine, the USA, and Poland. Analyze the formation and current state of the
organization of work of public relations departments in these structures of state power. Public
relations centers of law enforcement agencies and special services: Departments of the Ministry of
Internal Affairs, SBU (regional and national level): army, Ministry of Emergency Situations.
Peculiarities of the organization and directions of work of Public Relations Centers.

Topic 3. Public relations in the functional structure of the organization

Socio-economic conditioning of the appearance of the public relations service in government bodies.
A typical structure of a public relations department.

Place of PR structures (press center, public relations department, press relations department, public
relations center) in state authorities. Public relations as a component of state and municipal
administration, aimed at optimizing the adoption and implementation of political decisions, a
mechanism for gaining and maintaining power and political influence, as mechanisms for taking into
account and coordinating interests.

The structure of the public relations service of the state organization: the information and analytical
service, the division for work with appeals and complaints of citizens, the television, radio, photo
department, the editorial office of its own publication.

PR units in large state structures. Structure and functions. Press service of the President. State
Committee for Information Policy, Television and Radio Broadcasting of Ukraine. The National
Council on TV and the Republic of Moldova. The Council on Information Policy under the President
of Ukraine, the Department of Press and Information of the Regional State Administration, the Press
Center under the Head of the Regional State Administration. PR service in the city executive
committee. PR services of the Departments of law enforcement agencies.

Organization of work of PR consulting structures. PR consulting. Advantages and disadvantages of
PR consulting structures. Areas of activity. Common in the organizational structures of the public
relations department in the organization and the PR consulting structure.

Reasons for applying to PR - consulting structures. Advantages and disadvantages for the
organization in the course of engaging a PR manager for temporary cooperation. Integration of
functions of PR departments and PR consulting structures.




IWS: Public relations status. Organizational structure and responsibilities of the public relations unit.
PR department of the organization: advantages and disadvantages.

Topic 4. The public in the field of public relations: definition, classification, patterns of
functioning.

The public is a group of people who in one way or another are connected with the vital activities of
an organization or institution.

Typology of public groups. External and internal public. Typology of the public according to D.
Hendricks (media workers, the public of the organization itself, the local community, investors, state
administration bodies, consumers, the public of special interest groups. Definition of the public
according to D. Grunig (non-public, latent public, informed public, active public).

The audience as an active public. Factors of a situational nature in the transformation of a latent
public into an audience (James Grunig): awareness of the problem, awareness of limitations, level of
inclusion in the situation.

Methods of determining target groups of the public (geographic, demographic, psychographic, taking
into account hidden power, taking into account status, taking into account reputation, taking into
account membership, taking into account role in decision-making).

Priority groups of the public as those that have exceptional weight in the implementation of a certain
PR program.

IWS: What are the means of internal public information? Typology of the public according to D.
Hendriks. Definition of the public according to D. Grunig. Factors of a situational nature in the
transformation of a latent public into an audience.

Topic 5. Internal and external PR. Organization of relations with mass media.

Internal public information system. Newspaper, bulletin, bulletin board, reports, Intranet,
announcement.

Corporate culture. Special events in the organization - holidays, anniversaries, meetings. Definition of
special events. A special event is an action of the organization with the aim of creating a favorable
attitude towards the organization or individuals. Examples of special events. Conference (meeting,
congress, "round table") as informational events aimed at the target audience. Conditions of
organization and conduct. Presentation as a presentation of materialized information. Invitation.
Meeting. Press conference. Informal communication. Complementary communication. Parting
Exhibitions, festivals, fairs, seminars, competitions, etc.

Specially organized forms for submission of news and information materials. Briefing, press
conference as a meeting of journalists with representatives of organizations for the purpose of
presenting a factual, commenting, problematic situation to the mass media. Stages. Planning and
conditions of media notification. Conditions for organizing and holding a briefing, press conference.
Meeting and accommaodation of journalists. Questions and answers. Actions of the organization after
the press conference. Clipping — analysis of materials that appeared in the mass media.

IWS: What are the means of internal public information? What are the components of the concept of
"corporate culture™? What is "corporate style"? How does the image of the head of the organization
affect the image of the organization? What are the means of effectively motivating employees?

Topic 6. Anti-crisis PR. Management of crisis situations.

The importance of well-adjusted communication becomes especially clear during crisis situations.
But during crises, as a rule, even well-established information flows are destroyed. A crisis situation
is always the main event in all the news of the day(s). It is the media during crisis situations that
select, structure and disseminate information about the crisis and the behavior of the state leadership
during the crisis. And, in this way, the media shape the opinion of the public about the government
and its ability to solve crises.

In such a situation, the main task of the government is to develop and apply an anti-crisis response
system and write an anti-crisis communication strategy.

IWS: Errors of organizations in crisis conditions. Practical actions aimed at overcoming the crisis.
Communication plan as an integral part of the overall success plan, crisis team, spokesperson (press

secretary).




Topic 7. Research work in public relations. Planning in public relations

Informal studies: unobtrusive study method, opinion audit and communication audit. Formal
research: qualitative and quantitative. Stages of formal research. Problem definition. Choosing a part
of the problem that can be measured. Selection of research methods. Study of published literature on
similar studies. Development of a hypothesis. Development of experiments. Receiving data. Data
analysis. Data interpretation for conclusions and generalizations. Preparation and presentation of the
report on the results.

Qualitative research. Historiography, case studies, diaries, in-depth interview, focus group.
Quantitative studies. Content analysis, review research. Fundamentals of quantitative research. A
sample is a specially selected group of survey units that should represent the general population of
people. Probability, reliability of the research sample. Audience information: cross-sectional surveys,
consumer panels, guestionnaires. Sociological survey questionnaire. Rules for formulating questions
and completing a questionnaire. Factors for conducting research independently. A study of divination.
Audience assessment. Diaries, interviews, electronic audience sensors. Evaluation of the Internet
audience.

IWS: Qualitative research. Historiography, case studies, diaries, in-depth interview, focus group.
Quantitative studies. Content analysis, review research.

Topic 8. PR program. Implementation of the PR program. Evaluation of PR program results
Programming as the development of a system of constituent elements of sequential deployment of
relations with various groups of the public in order to implement the social mission of the
organization. Elements of PR activity programming: defining the topic of the action program and
preparing appeals; determination of the content of actions and the nature of special events; definition
of mass media; selection of principles of effective communication.

The classic formula for planning, conducting and evaluating PR projects is RACE: R is Research
(research: analysis and setting of the task), A — Action (action: development of the program and
estimate), C — Communication (communication: implementation of the program by means of
information and communication ), E — Evaluation (evaluation: determining the results and making
adjustments to the program).

Message as a key component of any informational or communicative act. Interpretation of the
message in the theory of communication. Message as content, as environment, as personality.
Compiling a message taking into account time, place, audience, situation. Criteria used by mass
media to define a message as news. Influence, proximity, timeliness, news, conflict.

Means of implementation of the PR program. Uncontrolled means of communication as such, which
do not allow the organization to control their distribution (articles, press releases, photo materials,
press conferences). Controlled as disseminating information about the organization at its expense and
according to its requirements. Means of printed information, audiovisual communication,
interpersonal communication.

IWS: Evaluation research as a process of evaluating an action plan in the field of public relations.
Stages of evaluation of the PR program. Interpretation of PR program evaluation results.
Requirements for a PR program evaluation specialist-interpreter.

Topic 9. PR campaign. Analysis of successful anti-crisis PR campaigns

The definition of PR is a campaign as a special event. PR campaign as coordinated, long-term events
designed to achieve a certain goal or a number of interdependent goals aimed at a long-term goal
reflected in the organization's mission.

PR campaign model for the development of a successful organization: formulation of the
organization's mission, positioning, formation of corporate culture, creation of positive relations with
the public, maintenance of a positive reputation.

Tasks of PR campaigns (positioning, resolution of crisis situations, repair of reputation).

Types of PR-campaigns: public notice, raising public awareness, public education, strengthening
position and behavior, change of opinion, change of behavior.

Principles of a successful campaign: assessment of needs, goals and abilities of priority groups of the




public; systematic planning and implementation of the campaign; constant monitoring and evaluation
to understand what is working and where additional efforts are needed understanding the
interdependent roles of mass media and interpersonal communication; selection of appropriate media
for each of the priority audiences, with some understanding of the ability of these media to deliver the
campaign message.

Elements of a successful campaign: education, engineering, reinforcement, empowerment,
evaluation.

Campaign planning. Setting goals, budget schedules, strategy development, contingency planning,
internal strategy development. Implementation of the campaign. Adaptation of tactics to strategy,
informing, solving problems. Campaign evaluation. Monitoring, analysis. Examples of successful PR
campaigns.

IWS: Defining a PR campaign as a special event. PR campaign model for the development of a
successful organization. Tasks of PR campaigns. Types of PR campaigns. Principles of a successful
campaign. Elements of a successful campaign.

SEMINAR CLASSES

The main tasks of the cycle of seminar (practical) classes are to form students:
* knowledge about the formation and peculiarities of public relations as a professional activity;
* knowledge and practical skills that a public relations specialist should possess;
» features of external and internal communication.
* socio-psychological foundations of public opinion management and anti-crisis communications.

| Ne H The name of the topic of the lesson and a list of main questions

Modul 1. Public relations in the modern world. Professional culture of a PR specialist

1 Topic 1. The essence, content and specificity of public relations (PR) as an educational
discipline

1. Interpretation of the concept of PR.

2. PR as ascience and field of activity.

3. The subject and object of PR as a science.

4. Principles and functions of PR.

5. Connection of PR with other disciplines and spheres of activity.
IWS: General principles of public relations service organization. Directions and features of public
relations work in commercial and financial structures (banks, private enterprises, joint-stock
companies, insurance companies, etc.).

2 Topic 2. Public relations as a social phenomenon
1. Public relations as science and activity

2. Object and subject of public relations

3. Functions of public relations

4. Public relations and related fields of activity.

IWS: Areas of work with the public in non-profit organizations, educational, cultural, health care
institutions (for example, a university, theater, zoo, hospital, nature protection organization).

3 Topic 3. Development of public relations as a field of professional activity

1. The history of the term "public relations".
2. Scientific schools of PR.

3. Historical models of PR development.

4. Development of PR in Ukraine.

5. Branches of PR functioning.

IWS: Analyze the formation and current state of the organization of work of public relations
departments in these structures of state power. Public relations centers of law enforcement agencies
and special services: Departments of the Ministry of Internal Affairs, SBU (regional and national
level): army, Ministry of Emergency Situations. Peculiarities of the organization and directions of




work of Public Relations Centers.

4 Topic 4. The history of the development of public relations

1. The main categories of PR: action, campaign, environment.

2. The origins of PR in the USA. Predecessors of PR.

3. The first PR firms, the appearance of professionals - PR men.

4. The emergence and development of PR in Ukraine.
IWS: Organization of public relations services in public authorities: Administrations of the
Presidents of Ukraine, the USA, and Poland.

5 Topic 5. Public relations in the functional structure of the organization

1. Laws regulating PR activities.

2. Professional activity of a PR specialist.

3. Areas and features of the work of a PR specialist.

4. Ethical principles of work of a PR specialist.

5. Regulatory and legal documents regulating the activity of a PR specialist.
IWS: General principles of public relations service organization. Directions and features of public
relations work in commercial and financial structures (banks, private enterprises, joint-stock
companies, insurance companies, etc.). Areas of work with the public in non-profit organizations,
educational, cultural, health care institutions (for example, a university, theater, zoo, hospital, nature
protection organization).

6 Topic 6. Organization of PR activities

1. PR activity: main forms and directions.

2. PR service: organizational structure.

3. Functions of PR specialists.

4. Principles, ethics and legal basis of activity of PR specialists.

IWS: Choose and elaborate the structural diagram of the company's PR service.

Modul 2. Public and public opinion in public relations. The structure of communications in public
relations

7 Topic 7. The public in the field of public relations: definition, classification, patterns of
functioning.

1. Society as a group of people.

2. Typology of public groups.

3. The audience as an active public.

4. Methods of determining target groups of the public.

IWS: What are the means of internal public information? Typology of the public according to D.
Hendriks. Definition of the public according to D. Grunig. Factors of a situational nature in the
transformation of a latent public into an audience.

8 Topic 8. Internal PR. Special events in public relations.

1. Internal public information system.

2. Corporate culture.

3. Media.

4. Means of public relations in the organization of effective relations with mass media.
IWS: What are the means of internal public information? What are the components of the concept
of "corporate culture™? What is "corporate style"? How does the image of the head of the
organization affect the image of the organization? What are the means of effectively motivating

employees?

9 Topic 9. External PR. Organization of relations with mass media.
1. Information space of Ukraine.
2. Ethics of the organization's relations with mass media.
3. Briefing, press conference as a meeting of journalists with representatives of organizations.
4. Press tour as an action for journalists.
5. Media map as systematized data about mass media.
IWS: Reveal the conditions of influence on the public through public relations programs

(identification and understanding of public opinion; definition of target groups; taking into account




the "laws" of public opinion formation). What is the difference between influencing the public
through messages in advertising, propaganda, public relations? Give a reasoned answer.
10 ||Topic 10. Anti-crisis PR.
1. Crisis situation
2. Crisis stages
3. Typology of crises
IWS: Errors of organizations in crisis conditions. Practical actions aimed at overcoming the crisis.
11 ||Topic 11. Management of crisis situations.
1. Management in crisis.
2. Practical actions aimed at overcoming the crisis.
3. Communication plan
IWS: Communication plan as an integral part of the overall success plan, crisis team, spokesperson
(press secretary).
12 ||Topic 12. PR in the social and political sphere
1. Political and social advertising, targeted programs and projects.
2. Manipulation of consciousness as a factor in creating public opinion and
3. stereotypes
4. "Black" and "dirty" PR technologies.
5. Psychological aspects of government PR in modern conditions.
6. PR measures in the state administration system.
IWS: Analyze the "Black™ and "Dirty" PR technologies that were used during the last parliamentary
elections.
Modul 3. Communication cycle in public relations: research, planning, implementation, evaluation
13 ||Topic 13. Research work in public relations. Planning in public relations.
1. Public relations and public research.
2. Types of public opinion research.
3. Qualitative research.
4. Quantitative studies.
IWS: Qualitative research. Historiography, case studies, diaries, in-depth interview, focus group.
Quantitative studies. Content analysis, review research.
14 || Topic 14. Image formation as a PR task
1. Objects and methods of image formation.
2. Image support and correction, image protection from external influences.
3. Control of communication channels, current information monitoring.
4. Psychological features of image formation.
5. PR image advertising
IWS: Practical task on developing the image of the company manager.
15 ||Topic 15. Lobbying as a component of PR
1. Planning a lobbying campaign
2. Lobbying tools
3. Methods and techniques of lobbying
4. Media support of the lobbying campaign
IWS: Try to put the so-called key information on one sheet.
16 ||Topic 16. PR program. Implementation of the PR program. Evaluation of PR program results
1. PR programming.
2. Elements of PR programming.
3. Means of implementation of the PR program.
4. Evaluation of program implementation results.
IWS: Practical tasks for the development of a PR program for the situation: solemn celebration of
the city day; solemn celebration of the anniversary of the university; election campaign for the post
of city mayor; the opening of a new bookstore, the opening of a new sports club or others at the
request of students.
17 || Topic 17. PR campaign. Analysis of successful anti-crisis PR campaigns




The purpose of the PR campaign.
Defining the PR campaign audience.
Means of implementing the proposed PR campaign.
Amount of resources for the PR campaign.
IWS: Defining a PR campaign as a special event. PR campaign model for the development of a

successful organization. Tasks of PR campaigns. Types of PR campaigns. Principles of a successful
campaign. Elements of a successful campaign

18 ||Topic 18. The future of PR.

1. Post-industrial era: information society, global communications.
2. Verbal communications in PR: public speaking, rules for composing text materials.
3. Non-verbal communications in PR. PR and the latest information technologies.
4. PR and the Internet. Convergence of mass media and the Internet. Internet
representation and PR.
5. Advantages and disadvantages of the Internet as a PR technology.
IWS: Is there a future in PR technologies?

6.

Independent work of student

The student's independent work is designed to prepare questions for seminars, analysis of individual
sources. The teacher also offers for processing modern scientific articles and journalistic materials related
to the latest trends in the field.

Policy and control
Course policy (educational component)
Attending classes

For students who want to demonstrate excellent learning outcomes, active work on lectures is required, at
the same time it is not necessary to attend advanced actions.

Students will be actively involved in seminars. The student's rating is largely formulated for the results of
his work in practical (seminar) classes. Each common practical lesson (regardless of the reasons for
promotion) reduces the final rating of the student in the discipline. There is no specific participation in the
promotion of seminars that require students to independently study relevant topics (tasks) and additional
communication with this introduction with the teacher. However, a student who has missed a practical
session may receive a low rating that does not invite such a student to close (in case of 2 non-
certifications). In such cases, with advanced seminars must be studied, and practical tasks are performed by
the student. Control of knowledge (understanding) of the student of the missed subjects (performance of
tasks) took place during communication with the teacher according to the schedule of consultations or on
call. The student who performs the relevant tasks receives the appropriate points for the rating, depending
on the quality of answers and creative tasks.

Students who have offered practical classes cannot allow the use of the final rating, at the same time
(during the semester) correct the relevant topics and perform the tasks proposed for missed classes. You
should not wait for the approach of the test-examination session for appropriate communication with the
teacher. This should be done as soon as the student is ready to demonstrate their knowledge and navigation
with missed engagement topics.

Topics and assignments for seminars are offered by Syllabus, available from the student's personal account
in the "Moodle" system.

The use of laptops and smartphones is allowed during the review and seminar classes, but only for the
purposes determined by the topics of work and relevant thematic tasks.

In the internship, the student can use pre-created written notes with questions about the issues of
involvement (or intended tasks), individual nomination positions, reading from a sheet of paper that
correspond to the quality and evaluation.

University policy
Academic integrity

The policy and principles of academic integrity are defined in Section 3 of the Code of Honor of the
National Technical University of Ukraine "Kyiv Polytechnic Institute named after Igor Sikorsky". Details:
https://kpi.ua/code. 3



Norms of ethical behavior

Norms of ethical behavior of students and employees are defined in Section 2 of the Code of Honor of the
National Technical University of Ukraine "Kyiv Polytechnic Institute named after Igor Sikorsky". Details:
https://kpi.ua/code.

Types of control and rating system for evaluation of learning outcomes (RSE)
The student's rating in the discipline consists of points obtained for:

1) answers, solving problems and supplementing the answers of other students in the process of discussion
at seminar classes, active participation in lectures;

2) completion of an individual task, control papers, writing theses for a conference or science day at the
faculty, participation in the All-Ukrainian Olympiad in sociology or political science.

A student receives the highest rating if he actively participates in seminar classes, mostly provides
complete and reasoned answers, presents them logically, expresses his own position on debatable issues,
presents it clearly and logically.

Proper preparation of a student for a practical lesson will take an average of 1.5-3 hours.

The teacher evaluates the student's work in each practical lesson. The final number of points for work in
practical classes is issued by the teacher in the electronic campus.

Detailed criteria for evaluating the student's learning outcomes are defined in the regulation on RSO in the
discipline.

The student can appeal the teacher's assessment by submitting a corresponding complaint to the teacher no
later than the next day after the student has been informed of the teacher's assessment. The complaint will
be processed according to the procedures established by the university.

Conditions for admission to the semester control (credit) are the availability of at least 40 points per
semester.

Table of correspondence of rating points to grades on the university scale:

Scores Grade

100-95 Excellent
94-85 Very good
84-75 Good

74-65 Satisfactorily
64-60 Enough

Less than 60 Unsatisfactory
Requirements of certification are not met Not certified

Additional information on the discipline (educational component)

Recommendations for students

As part of the academic discipline "Public Relations and Crisis Communications”, lecture and seminar
classes are held, respectively. Lectures are conducted using presentations on basic terms, concepts,
theories, taking into account the subject of classes. The course includes familiarization with primary
sources and their discussion at seminar classes. The course also provides for the acquisition of practical
skills, namely, writing a PR campaign plan, developing a strategy, forming and developing
recommendations.

The seminar session involves the preparation of presentations by students on specific issues, participation
in a discussion, expression of one's own opinion, etc. The criteria for evaluating the performance of
seminar tasks are: logical sequence of the answer; complete disclosure of each question; analytical
reasoning in the answer; links to sources; validity of personal conclusions.

While preparing for the seminar, the student should study the lecture material of a certain topic, familiarize
himself with additional sources, articles in periodicals. At a seminar class, even a well-prepared student
should not remain a passive observer, but actively participate in the discussion of the issue. If the student



has not familiarized himself with the educational material, he should listen more carefully to the speakers,
and thanks to the information received, try to compensate for the shortcomings of preparation for the class.
Do not refuse to answer the teacher's questions. Even if the student does not know the answer, it is
advisable to try to answer, express his opinion based on his own knowledge, experience, logic of the
guestion, etc. A responsible attitude to the preparation for each seminar session makes it possible to
understand the issues that are considered in the framework of the discipline "Public Relations and Crisis
Communications".

Extracurricular activities
It is possible for students to participate in an informal circle for sociologists.

Distance Learning
Synchronous distance learning is possible using video conferencing platforms and an educational platform

for distance learning at the university.

Inclusive education
It is allowed

Work program of the discipline (syllabus) Public relations and crisis communications

Compiled by Igor Pygolenko, PhD, Associate Professor, Associate Professor of the Sociology Department.
Approved by the Sociology Department (protocol Ne 11 from 08.04.2023).
Approved by the Methodical Commission of the faculty (protocol Ne 8 from 02.06.2023).



Annex 1.

A rating system for evaluating learning outcomes

The rating of a student in the discipline "Public Relations and Crisis Communications" consists of points
received for: reports, answers, solving tasks and supplementing the answers of other students in the process of
discussion at seminar classes.

Distribution of study time by types of classes and tasks in the study discipline according to the working study

plan
Semester Academic hours Allocation of study Control measures
hours
Academic | Lectures | Sem. MKW HKW Ref. Semester
Credits hours certificate
2 4 120 18 36 1 - - credit

Calculation of weight points
RSE in the academic discipline consists of the sum of points for control measures during the semester R D =100.
RD consists of points that the student receives for the following types of work:
1. answers in practical classes;
2. active steam work;
3. MKW.

The RSE in the academic discipline consists of the sum of the student's points for all completed control
measures during the semester (Rp).

R = lem™ FaqHmw= 54+36+10=100 point.

1. Answers at seminar classes.

Weighted score — 3 points when answering one question. The maximum number of points for all seminar
classes is rsem = 3 points*18 = 54 points.

When answering each question, the student receives:

- "excellent", complete answer (at least 90% of the required information) if the student demonstrates deep
knowledge of the material, explains it logically and consistently, gives well-founded conclusions, freely operates
with specific data, easily and convincingly answers the questions - 3 points ;

- "good", a sufficiently complete answer (at least 75% of the required information), or a complete answer
with minor inaccuracies, answers most of the questions - 2 points;

— "satisfactory", incomplete answer (at least 60% of the required information) and significant errors, answers
the questions poorly or does not answer at all - 1 point;

- "unsatisfactory", no work at the seminar - 0 points.

2. Activity of work in seminar classes.

The weighted point is 2. The maximum number of points for 50% of practical classes is equal to 2 points*18
= 36 points.

The student actively participates in the discussed questions of the topic of the practical lesson - 2 points.

The student takes part in the discussed questions of the topic of the practical lesson - 1 point.

The student does not take part in the discussed questions of the topic of the practical lesson - 0 points

3. Modular control work
Weight score is 10.
Evaluation criteria:

* "excellent", a full answer (at least 90% of the required information) to all questions of the modular control
work; the student freely navigates the presented material - 9-10 points;



* "good", the student provided answers to 75% of the questions of the modular test; answers to all test questions
need clarification - 7-8 points;

* "satisfactory", the student provided answers to 60% of the questions of the modular test; answers need
significant clarification, insufficient mastery of the material - 5-6 points;

« "unsatisfactory", the answer does not meet the requirements for 5 points, the student is not oriented in the
material, an extremely limited answer - 0 points.

Incentive points (no more than 10 points for all types of work):
« for scientific research activities (participation in conferences, "Days of Science of the FSP", contests of student
works, publications);
* participation in faculty Olympics in the academic discipline and all-Ukrainian Olympics.

2. The procedure for attestation and credit control

According to the results of educational work in the first 8 weeks, the "ideal" student should score 20 points. At
the first certification, the student receives "credited" if his current rating is 20 or more points. At the second
certification, the student receives "credited" if his current rating is 40 or more points. A necessary condition for
admission to the credit is the enrollment of all tasks at the seminars, as well as the MKR.

In order to draw up an attestation for an educational discipline, each teacher uses a accumulative report, in
which the points awarded for all types of classroom and independent tasks completed by the student (practical classes,
MKR, express control, etc.) are entered. Rating points are entered in the border control information (1st, 2nd
attestation) and credit.

In the event that this indicator does not meet the requirements, the certification information displays "not
certified."

When receiving less than 40 points, the student must complete additional work in the form of writing and
defending work on a topic assigned by the teacher.

The assessment has the form of a list of questions to which the student must answer. The questions are
different in content, correspond to the topics of lectures, seminars, independent work, self-control questions.

Thus, the student's overall (final) rating is calculated as the sum of actually received points for the specified
types of work. The maximum possible total score of a student is 100 points.

In order for the student to receive the appropriate grades (ECTS and traditional), his rating grade (RD) is
translated according to the table:

RD ECTS Mark
95 — 100 Excellent Excellent
85-94 Very good
75— 84 Good Good
6574 Satisfactorily
60 — 64 Enough Satisfactorily
RD <60 Unsatisfactory Unsatisfactory
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Annex 2.
Questions to the MKW,

General principles of public relations service organization.

Avreas and features of public relations work in commercial and financial structures (banks, private
enterprises, joint-stock companies, insurance companies, etc.)

Areas of work with the public in non-profit organizations, educational, cultural, health care
institutions (for example, a university, theater, zoo, hospital, nature protection organization).
Organization of public relations services in public authorities: Administrations of the Presidents of
Ukraine, the USA, and Poland. Analyze the formation and current state of the organization of work
of public relations departments in these structures of state power.

Public relations centers of law enforcement agencies and special services: Departments of the
Ministry of Internal Affairs, SBU (regional and national level): army, Ministry of Emergency
Situations. Peculiarities of the organization and directions of work of Public Relations Centers.
Define the concept of public opinion. Determine the most appropriate in your opinion. Give an
opinion in favor of the definition you have chosen.

List the characteristic features of public opinion and reveal the meaning of these characteristics.
Define the concepts of "orientation”, "interests"”, and "settings" of an individual.

Reveal the essence of M. Ray's theory of persuasion.

. State and reveal the laws of public opinion formation

. H. Kentril.

. What are the means of internal public information?

. What are the components of the concept of "corporate culture™?

. What is "corporate style"?

. How does the image of the head of the organization affect the image of the organization?

. What are the means of effectively motivating employees?

. Reveal the conditions of influence on the public through public relations programs (identification

and understanding of public opinion; definition of target groups; taking into account the "laws" of
public opinion formation).

What is the difference between influencing the public through messages in advertising,
propaganda, public relations? Give a reasoned answer.

Management in crisis. Errors of organizations in crisis conditions.

Practical actions aimed at overcoming the crisis.

Communication plan as an integral part of the overall success plan, crisis team, spokesperson
(press secretary).

Qualitative research. Historiography, case studies, diaries, in-depth interview, focus group.
Quantitative studies. Content analysis, review research.

The purpose of the PR campaign.

Defining the PR campaign audience.

Means of implementing the proposed PR campaign.

Amount of resources for the PR campaign.



Annex 3.
Question

1. Public relations as a type of scientific and cognitive and organizational and practical activity.

2. Peculiarities of formation and institutionalization trends of PR in the first half of the 20th century.

3. Features of the development of specialized PR services and firms in Europe and America in the second half
of the 20th century.

4. Ethno-cultural foundations of PR: significance of PR in everyday life.

5. State, main directions of development and problems of institutionalization of PR in Ukraine.

6. PR and related activities.

7. Technological specificity of PR: peculiarities of scientific-cognitive and social-practical functions of PR.

8. The specificity of managerial, nationalist and communicative approaches to understanding the content and
development of PR theory.

9. PR as a factor in the democratic development of society.

10. Social risk factors associated with professional activity in the field of PR.

11. Requirements for the personal qualities of a PR specialist.

12. Education and peculiarities of professional training of PR specialists.

13. The concept of the public in PR.

14. Typology of public groups as a problem of PR theory.

15. Technological features of determining target and priority groups of the public.

16. Concept of public opinion. The role, significance and functional features of public opinion in social life.

17. Formation of public opinion as a technological task and function of PR.

18. Types of public opinion research.

19. Methods of sociological research of public opinion.

20. The concept of communication in public relations. Basic elements of the communication process.

21. Verbal communications in public relations. Specifics of public speaking.

22. Rules for compiling test materials.

23. The importance of non-verbal communication in public relations.

24. Concept of mass communication. Functions of mass communications.

25. Information agencies and the press as means of mass communication. Their role and importance in the
organization of public relations.

26. Information agencies: their purpose and features of functioning.

27. The specifics of the press as a means of mass information, its advantages and disadvantages.

28. Radio and television as mass media, their advantages and disadvantages.

29. Work with the press as a direction of public relations.

30. Materials for the press: information messages (backgrounders), press releases, media kits.

31. Materials for the press: author's, review and advertising articles.

32. Press materials: biographies and photos.

33. Specifics of work with radio and television.

34. Reportage as a genre of information journalism.

35. Interview as a genre of informative journalism.

36. Conversation, review, commentary as genres of analytical journalism.

37. Essay, essay, feuilleton, pamphlet as genres of literary journalism.

38. Means of intra-organizational communication: newsletters, reports, notice boards, communication with the
manager.

39. PR in economic activity: tasks and main directions

development

40. The role and significance of PR in the development and implementation of marketing

policies of economic entities.

41. The role and significance of PR in the development and implementation of the advertising policy of
economic entities.

42. Relations with the state as a direction of professional activity in the PR sphere.

43. Power distribution technology and opportunities and means of influence on the activities of legislative,
executive and judicial authorities.

44. The essence and principles of lobbying.

45. Methods and rules of lobbying.

46. Peculiarities of PR in non-state political institutions.

47. The role and significance of PR in the development of the social base of political parties.

48. The role and significance of PR in the development and implementation of the electoral strategy of political
parties, political movements and coalitions.



49. The importance of PR for the development of the spiritual sphere of social life: peculiarities of PR
technologies in the fields of sports, concert and theater activities, show business, tourism, education.

50. Image as a category of PR theory. The role and importance of image.

51. Creating an image as a technological problem of public relations.

52. PR image advertising: organizational and technological features.

53. The concept and essence of publicity in PR theory.

54. Publicity functions.

55. The concept of image maker in PR theory.

56. Organization of special events as a technological problem of PR: techniques and presentations.

57. Organization of special events as a technological problem of PR: conferences, round tables, open days.

58. Organization of special events as a technological problem of PR: exhibitions, expositions.

59. PR management: organizational principles of PR services.

60. PR management: technological features of PR campaign planning and programming.

61. Organization of promotions and effective communications as means of PR program implementation.

62. PR management: technological features of evaluating the implementation progress and main results of the
PR program.

63. PR in crisis situations: informing about risk as a means of preventing crisis situations.

64. Public relations in crisis situations: features of crisis management through the organization and development
of effective communications.



